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KPRC-TV
Local2 News @ 5-7am
Local2News @ Spm

90,900
35,350
70,700
136,350

Source: FEB ‘08 NSI LPM Audience Ratings

Local2 News @ 6pm
Local2News @ 10pm

AD 25-54 75K+ HH Income

Best
Weathercast

First Place*

*2008 Texas Associated Press Awards

Going Green Promotional
Messages;

* Monthly Messages: 52
e Adults 25-54: 1,868,000

E Audience % Audience % -
Age 18+ 59% College Grads 25%
$75K+ Income 41% Execs/Mgrs 41%

= Marshall Marketing — Third party market research service. Phone-survey conducted annually to measure
market media usage.

Source: Marshall Marketing, 2008

= Nielsen Station Index —Third party research service measures local television viewing and market rankings.
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Special Features
About this Site :

News Stories
Watershed Tips
mll-'""'" Featured Media
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http://kprc.envirocast.net/
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